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01 Start with the fundamentals

Strong Al-search visibility begins with a useful, technically accessible website. Start with the basics
before investing in new tools or content formats.

Technical SEO essentials

* Make important pages crawlable and indexable; check robots.txt, noindex tags, canonical URLs, and XML
sitemaps.

* Improve mobile usability, navigation, page speed, and Core Web Vitals where possible.
* Use descriptive page titles, clear H1 headings, logical H2/H3 structure, and readable URLs.
* Fix broken internal links and redirect retired URLs to genuinely relevant destinations.

e Monitor indexing and search performance in Google Search Console.

Search intent and content quality

e Map each priority page to a clear user need: learn, compare, evaluate, or buy.

* Answer the main question early, then support it with examples, evidence, and useful detail.

* Demonstrate firsthand expertise where possible, including processes, original examples, or case studies.

* Keep important information current, with a clear author, business identity, and contact information.

02 Make content easier to understand and
cite

There is no guaranteed way to be cited by an Al assistant. However, clear, reliable, accessible content
makes it easier for both search engines and Al systems to interpret your expertise.

* Create concise answers to common customer questions, followed by deeper explanations.

* Publish original data, comparisons, definitions, how-to steps, and practical examples when you can
substantiate them.

» Use descriptive headings, lists, tables, and meaningful internal links where they improve comprehension.

* Add relevant structured data that accurately reflects visible page content; do not expect schema alone
to produce citations.

¢ Ensure important information is available as readable page text, not only inside images or scripts.
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03 Build your Al search strategy

AEO: Answer Engine Optimization

Make your pages useful for question-led searches. Build FAQ sections from real customer questions,
give direct answers, and explain trade-offs rather than writing repetitive keyword variations.

GEO: Generative Engine Optimization

Strengthen the signals that help people and systems recognize your business: consistent brand details,
expert-authored resources, independent mentions, credible references, and topic depth.

Brand and entity consistency

* Use a consistent business name and description across your website and relevant profiles.

e Create an informative About page explaining who you are, what you do, and your areas of expertise.

* Earn relevant third-party mentions through legitimate partnerships, publications, and helpful
contributions.

¢ Avoid mass-produced, unsupported claims or fabricated reviews and credentials.

04 Measure what matters

Traditional rankings and Al visibility are different signals. Track both, but avoid treating Al citations or
mentions as guaranteed traffic.

Monthly measurement dashboard

Metric What to review

Organic clicks & impressions Google Search Console trends by page and query
Conversions Qualified leads, enquiries, purchases, or bookings
Technical health Index coverage, broken links, and major page issues

Al visibility Repeatable prompt tests, citations, and brand mentions
Content performance Engagement, useful actions, and assisted conversions

Tip: Record the exact prompts, location, model, and date when testing Al visibility. Results can vary across sessions
and platforms.
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05 Your 30-day action plan

Week 1 | Audit and baseline

Review Search Console, indexing, priority landing pages, technical issues, existing conversions, and
current Al mentions.

Week 2 | Improve key pages

Rewrite unclear headings and introductions, fix important technical issues, and strengthen internal links
to commercial pages.

Week 3 | Publish useful answers

Create or update two to four high-value resources based on real customer questions, with original
insights and credible supporting details.

Week 4 | Measure and iterate

Compare search and conversion performance, repeat the same Al visibility tests, document what
changed, and prioritize the next improvements.

Quick launch checklist

* Priority pages are indexable and mobile-friendly.

e Every main page serves a distinct search intent.

* Service pages clearly explain the offering and next step.

e Content provides direct, accurate, well-supported answers.

* Business identity, author information, and trust signals are visible.
e Tracking is set up for search traffic and meaningful conversions.

Al visibility tests are documented consistently.

Want a strategy tailored to your business?

HybridTraffic helps businesses connect technical SEO, content strategy, local visibility, and Al search
optimization into a practical growth plan. Explore our services or get in touch at hybridtraffic.net.

Important: This guide provides general educational recommendations, not a custom SEO audit or a promise of
specific rankings, Al citations, or results.
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